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good email communication is clear. But email doesn’t have to be a complicated guessing 
game or shot in the dark. Leverage your customer data for better email campaigns and 
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you can bring to your customers. The secret to great email marketing is understanding 
that the value of your emails vary from person to person. Some customers will find value 
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Using customer data to figure out what provides value to each of your customers 
will help you reach new levels of customer engagement - and that’s something worth 
working for.
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